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2012 Market Analysis

Bowling Green, KY
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WBKO, FOX Bowling Green & The CW:
The Stations for Bowling Green, KY 

And Beyond



The stations licensed to Bowling Green are as follows:

Station Affiliate

Source: The Nielsen Company, Nov’11 NSI Bowling Green, KY
U.S. Television Household Estimates, September 2011

The Bowling Green, KY DMA Encompasses 
79,990 TV HHs And Ranks As 

The 182nd Largest Nielsen Market
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WNKY-DT2 (ENKY) CBS



Although Bowling Green, KY ranks 182nd in terms of DMA 
Households, it ranks higher in key sales per household categories. 

Household Appliances Stores
Sales Per Household

Rank: #23
$266

Building Material,
Garden Equipment

Stores Sales Per Household
Rank: #19
$5,472

Health & Personal Care Stores
Sales Per Household

Rank: #9
$3,203

Foodservice & Drinking Places
Sales Per Household

Rank: #94
$3,471

Gasoline Station
Sales Per Household

Rank: #129
$4,074

Home Furnishing Stores
Sales Per Household

Rank: #92
$297

Jewelry Stores
Sales Per Household

Rank: #20
$300

Nursery & Garden
Centers Per Household

Rank: #40
$721

Clothing & Clothing 
Accessories Stores

Sales Per Household
Rank: #36
$1,934

Paint & Wallpaper Stores
Sales Per Household

Rank: #11
$145

General Merchandise Store
Sales Per Household

Rank: #62
$6,321

Total Retail
Sales Per Household*

Rank: #117
$37,460

Computer & Software Stores
Sales Per Household

Rank: #39
$219

*Total Retail Sales includes Eating & Drinking Places Sales

Shoe Stores
Sales Per Household

Rank: #77
$244

Pharmacies & Drug
Stores Sales

Per Household
Rank: #11
$2,766

Beer, Wine & Liquor Stores
Sales Per Household

Rank: #41
$360

Source: 2011 Claritas

Electronics & Appliance
Stores Sales

Per Household
Rank: #50

$885

Home Centers Sales
Per Household

Rank: #14
$2,125

2010 Retail Sales



U.S.
Category Number Rank
Milk Cows (farms) 355 52
Beef Cows (number) 121,166 60
Broilers Chickens Sold (number) 14,567,803 61
Forage Harvested (farms) 4,955 61
Cattle & Calves Sold (farms) 4,268 63
Layers & Pullets >=20 Weeks Old Inventory (number) 195,778 69
Corn for Silage or Green Chop (farms) 250 74
Alfalfa Hay Tons Dry Harvested  (farms) 782 83
Hogs and Pigs Inventory (number) 15,402 86
Soybeans for Beans (acres) 48,777 87
Corn for Grain (farms) 525 89
Peaches Total (acres) 50 88
Harvested Cropland (farms) 5,451 90
Commercial Fertilizer, Lime & Soil Conditioners (farms) 4,142 91
Total Cropland (farms) 6,655 95

Source: 2007 U.S. Census of Agriculture; Katz Agricultural Rankings 2011-2012

Bowling Green, KY is a Top 100 agricultural market.

Bowling Green, KY A Top 100 
Agricultural Market



WBKO
Dominates In

Bowling Green, KY
In Every Daypart

All Day Long!



S/O-S/O Mon-Sun 7AM-1AM
WBKO %

Overachiev.

600%
425%

Daytime Mon-Fri 9AM-3PM

Early Fringe Mon-Fri 3-5PM

Prime Mon-Sat 7-10PM/Sun 6-10PM

Late Fringe Mon-Fri 10:30PM-12M

Fringe Mon-Fri 5-6:30PM
WBKO %

Overachiev.

975%
4200%

43
4

Access Mon-Sun 6:30-7PM

Early News Mon-Fri 5-5:30PM*

Early News Mon-Fri 6-6:30PM*

Late News Mon-Fri 10-10:35PM*

Source: The Nielsen Company, 2011 NSI Diary County Coverage

WBKO Is #1!
If you’re looking for one station that will completely cover the Bowling Green 
DMA all day long, look no further than WBKO.

*WNKY and ENKY do not air local news at 5PM, 6PM or 10PM

ABC

NBC

CBS

WBKO

WNKY

ENKY

ABC

NBC
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WBKO
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1000%
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2 775%

1650%

35
4
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WNKY
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NBC
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WBKO
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433%
700%

16
3 1300%

4100%

42
3
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NBC

CBS

WBKO

WNKY

ENKY
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NBC
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ENKY

250%
133%

14
4 975%

4200%
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4
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3 4000%
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1
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WBKO
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ABC

NBC

CBS

WBKO
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21
3

4

4

2

6

3 1

1

1

2

1

2011 DMA HH Shares



WBKO Reaches More Households Than 
The Bowling Green Daily News

WBKO Television Households
(M-Sun/5A-2A)

Net Weekly Circulation - Nov’11

Newspaper Average Daily Circulation
(for 6 months ending 9/30/2011) Sunday
Bowling Green Daily News 23,911

WBKO
TV Households

Bowling Green
Daily News

Sunday

WBKO Gets Into More Living
Rooms Than The Local Newspapers

Source: The Nielsen Company, Nov’11 NSI Bowling Green, KY 
Audit Bureau of Circulations FAS-FAX Report – 9/30/11

99,000

23,911

99,000



WBKO Reaches More 
Households Than Cable 

In The Bowling Green, KY DMA

Nov’11
Television

Households

DMA Cable Households 55,470
Comcast (DMA’s largest interconnect) 29,810

WBKO
Television Households

DMA Cable
Households

WBKO Is The Wise
Choice Over Cable

99,000

55,470

99,000

Source: The Nielsen Company, Nov’11 NSI Bowling Green, KY

WBKO Television Households
(M-Sun/5A-2A)

Net Weekly Circulation

29,810
Comcast

Subscribers



WBKO
Reaching
Beyond

The DMA



WBKO: Covering 
Bowling Green, KY And Beyond

WBKO achieves at least a 20% cume in 8 counties outside the Bowling 
Green DMA and is the #1 station by share in two of those counties and 
the #1 ABC affiliate in two others.

County

HH
Weekly
Cume

Source: The Nielsen Company, 2011 NSI Diary County Coverage
U.S. Television Household Estimates, September 2011

Allen KY Nashville #1 Station 7,890 42%

Clinton KY Nashville 4,270 26%

Logan KY Nashville #1 ABC 10,590 32%

Monroe KY Nashville #1 Station 4,430 86%

Simpson KY Nashville #1 ABC 6,810 35%

Grayson KY Louisville 9,930 23%

Green KY Louisville 4,490 22%

Muhlenberg KY Evansville 11,580 20%

State

2011 Sign-On/Sign-Off 

DMA
Total

TV HH
#1

By Share



WBKO: #1 In 5PM News 
In The Nashville DMA!

Source: The Nielsen Company, 2011 NSI Diary County Coverage

2011 Allen County in Nashville DMA HH Shares Early News (5PM)

WBKO
% Advantage

15
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0
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*
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WSMV NBC 0
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3
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0

7

3

23

*
700%
60%

2011 Monroe County in Nashville DMA HH Shares Early News (5PM)

* can’t be determined



WBKO: #1 In 6PM News 
In The Nashville DMA!

Source: The Nielsen Company, 2011 NSI Diary County Coverage

2011 Allen County in Nashville DMA HH Shares Early News (6PM)

WBKO
% Advantage

7
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2011 Monroe County in Nashville DMA HH Shares Early News (6PM)
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WBKO: #1 In Late News
In The Nashville DMA!

Source: The Nielsen Company, 2011 NSI Diary County Coverage

2011 Allen County in Nashville DMA HH Shares Late News 

WBKO
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2011 Logan County in Nashville DMA HH Shares Late News 
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WBKO: #1 In Late News 
In The Nashville DMA!

Source: The Nielsen Company, 2011 NSI Diary County Coverage

2011 Monroe County in Nashville DMA HH Shares Late News

WBKO
% Advantage
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2011 Simpson County in Nashville DMA HH Shares Late News



Non-DMA counties where 
WBKO achieves at least a 20 
cume, totaling 59,990 TV HH’s.

Rank TV Households
155 Bangor 141,580

* WBKO ASI 139,980

156 Bluefield-Beckley-Oak Hill 137,380

157 Binghamton 136,730

158 Wheeling-Steubenville 133,120

Market

When these 8 neighboring counties are added to the Bowling Green, KY DMA, 
a WBKO Area of Station Influence (ASI) is created in which Bowling Green 
significantly increases its Nielsen TV Households rank to 156 between Bangor 
and Bluefield-Beckley-Oak Hill.

Source: The Nielsen Company, 2011 NSI Diary County Coverage
U.S. Television Household Estimates, September 2011

WBKO: Covering 
Bowling Green, KY And Beyond
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Retail Sales DMA WBKO ASI % Increase

Total Retail Sales Incl. Eating & Drinking Places $3,095,480,678 $4,738,336,392 +53%

Motor Vehicle & Parts Dealers $489,673,493 $663,039,766 +35%

Furniture & Home Furnishing Stores $42,310,948 $60,283,708 +42%

Electronics & Appliances Stores $73,105,880 $80,780,355 +10%

Building Material/Garden Equipment Stores $452,172,895 $660,254,866 +46%

Food & Beverage Stores $303,857,722 $461,585,720 +52%

Health & Personal Care Stores $264,713,077 $408,900,882 +54%

Gasoline Stations $336,675,299 $643,215,464 +91%

Clothing & Clothing Accessories Stores $159,839,520 $180,789,539 +13%

Sporting Goods, Hobby, Book, Music Stores $35,573,299 $49,082,367 +31%

General Merchandise Stores $522,333,362 $896,363,557 +72%

Foodservice & Drinking Places $286,828,679 $383,057,806 +34%

The WBKO ASI Increases 
The Market’s Buying Power 

In Major Categories

Source: 2011 Claritas

2010 Retail Sales Comparison



Why Buy WBKO, 
FOX Bowling Green & The CW?

WBKO, FOX Bowling Green & The CW provide a 
wide range of programming which attracts a varied 
demographic.
Although Bowling Green, KY ranks 182nd in terms 
of DMA Households, it ranks higher in key sales 
per household categories. 
WBKO ranks first in delivery in the Bowling Green 
DMA, achieving a 21 HH share while WNKY only 
achieves a 3 HH share from Sign/on to Sign/off, 
and ENKY achieves a 4.
WBKO outdelivers the competition in every daypart 
by at least 100%.
WBKO outdelivers newspapers in the DMA.
WBKO reaches more households than cable in the 
DMA.
WBKO achieves at least an 20% Weekly HH Cume 
in 8 adjacent DMA counties which when added to 
the Bowling Green DMA, significantly increases the 
DMA’s TV Households and boosts key sales 
categories.



Prepared & Issued by
Continental TV Sales Research

March 2012

ED-P
lm/DTP/WBKO/2012 Market Analysis.ppt

All data herein from all sources should be considered to be copyrighted and proprietary to that service and 
is licensed to be used by Continental TV Sales.  Any other use may infringe on the owners copyright and may 
not be used unless permitted by the copyright holder.  
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Kentucky County Workforce Profiles 
Logan County - Employment & Earnings 

Age  
group 

Total  
Employment 

Overall�Average��
Annual Earnings 

14-21 496 13,405 

22-34 1,803 30,438 

35-44 1,666 38,391 

45-54 1,817 42,675 

55-64 1,178 36,846 

>65 304 21,867 

Occupational Data for Major Kentucky Occupations (by 2 Digit SOC codes) 

Source: EMSI 2012 

Occupation  
Kentucky�
(2012)�

Barren�River��
Development��
District�(2012)�

Total�
(2012)�

10�yrs.�
Change��

5�yrs.�
Change�

Office & Admin. Support 280,743 16,378 1,015 -13% -10% 
Sales & Related  172,198 10,745 607 -5% -7% 

Food Preparation & Serving Related 164,270 10,368 538 1% -7% 
Production  163,167 15,457 1,891 -24% -11% 

Transportation & Material Moving  154,479 9,212 665 -2% -4% 
Healthcare Practitioners & Technical Occupations 113,924 6,545 345 -1% -6% 

Education, Training, & Library 104,956 7,123 512 3% 3% 
Management  79,378 4,174 273 -21% -11% 

Installation, Maintenance, & Repair 78,644 4,679 533 4% 4% 
Construction & Extraction 68,356 3,683 302 17% -3% 

  Logan County   

Distribution of Workforce by Education & Gender (2011) 

Education Gender Distribution out of 100 people 

Less than  
High School  

Male ��������

Female �����

High School 
or equivalent 

Male ����������������������

Female �����������������

Some college  
or Associate’s 

degree 

Male ������������������

Female �����������������

Male �����������

Female ����������

Bachelor’s 
degree or�

more�

Source: CENSUS/QWI 2011 

Knowledge Distribution of Workforce Skills (2012) 

Personal Care and Service was the fastest 
growing occupation in Logan County with 
12% growth from 2007-2012.  

Source: CENSUS/QWI 2011 

Economic development planning relies upon a good understanding of your county’s workforce.  
The information below describes Logan County’s current workforce. 

Employment &  
Average Annual Earnings by Age (2011) 

Source: CENSUS/QWI 2011 

Average Earnings by Education Level (2011) 

Source: EMSI 2012 
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Kentucky County Workforce Profiles              
 Page 2 Logan County - Commuting Patterns* 

http://cedik.ca.uky.edu/ 

The data for this Profile were prepared by the Community and Economic Development  
Initiative of Kentucky (CEDIK) at the University of Kentucky. For questions on the data contained 

in this profile, contact James E. Allen IV, Research Director,   
at 859.257.7272 x253 or james.allen4@uky.edu.  

Special thanks to Simona Balazs, CEDIK Research Assistant, for her work on this profile. 

Of those employed in Logan County, 42% are in-commuters.  
Of employed Logan County residents, 57% are out-commuters. 

Out-Commuters (2010): 5,968 

In-Commuters (2010): 3,192 

In-Commuters: Individuals living outside Logan County who are employed inside Logan County.   
Out-Commuters: Individuals living in Logan County who are employed outside Logan County.  

People living and working 

 in the County (2010): 4,423 

Top 5 counties people 
commute from for work (2010) 

County Count 

Warren County, KY                                                                                    612 
Muhlenberg County, KY                                                                                393 
Todd County, KY                                                                                      370 
Simpson County, KY                                                                                   208 
Christian County, KY                                                                                 135 

Top 5 counties people 
commute to for work (2010) 

County Count 

Warren County, KY                                                                                    1,645 

Robertson County, TN                                                                                 518 

Simpson County, KY                                                                                   516 

Jefferson County, KY                                                                                 496 

Fayette County, KY                                                                                   212 

*All data on this page are from CENSUS/OnTheMap  

In-Commuters by Average Annual Earnings (2005-2010) 

Out-Commuters by Average Annual Earnings (2005-2010) 

Average  
Annual Earnings 

Number of 
Employed 

 < $15,000  1,047 
 $15,000-$40,000  1,925 

 > $40,000  1,451 

In 2010, Logan County had fewer   
in-commuters than out-commuters.  

Since 2005, in-commuters had increased by 9% and 
out-commuters increased by 10%. 



Kentucky County Workforce Profiles 
Allen County - Employment & Earnings 

Age  
group 

Total  
Employment 

Overall�Average��
Annual Earnings 

14-21 333 13,665 

22-34 1,163 29,652 

35-44 966 36,093 

45-54 1,038 37,029 

55-64 571 35,721 

>65 170 33,414 

Occupational Data for Major Kentucky Occupations (by 2 Digit SOC codes) 

Source: EMSI 2012 

Occupation  
Kentucky�
(2012)�

Barren�River��
Development��
District�(2012)�

Total�
(2012)�

10�yrs.�
Change��

5�yrs.�
Change�

Office & Admin. Support 280,743 16,378 671 -15% -9% 
Sales & Related  172,198 10,745 329 10% -4% 

Food Preparation & Serving Related 164,270 10,368 351 39% 5% 
Production  163,167 15,457 518 -59% 1% 

Transportation & Material Moving  154,479 9,212 568 -9% -12% 
Healthcare Practitioners & Technical Occupations 113,924 6,545 233 2% 2% 

Education, Training, & Library 104,956 7,123 305 5% 5% 
Management  79,378 4,174 140 -32% -14% 

Installation, Maintenance, & Repair 78,644 4,679 205 -9% 11% 
Construction & Extraction 68,356 3,683 124 -23% -11% 

  Allen County   

Distribution of Workforce by Education & Gender (2011) 

Education Gender Distribution out of 100 people 

Less than  
High School  

Male ��������

Female ������

High School 
or equivalent 

Male �������������������

Female ��������������������

Some college  
or Associate’s 

degree 

Male ���������������

Female �������������������

Male ���������

Female ������������

Bachelor’s 
degree or�

more�

Source: CENSUS/QWI 2011 

Knowledge Distribution of Workforce Skills (2012) 

Personal Care and Service was the fastest 
growing occupation in Allen County with 
44% growth from 2007-2012.  

Source: CENSUS/QWI 2011 

Economic development planning relies upon a good understanding of your county’s workforce.  
The information below describes Allen County’s current workforce. 

Employment &  
Average Annual Earnings by Age (2011) 

Source: CENSUS/QWI 2011 

Average Earnings by Education Level (2011) 

Source: EMSI 2012 



�
�

�
�

Kentucky County Workforce Profiles              
 Page 2 Allen County - Commuting Patterns* 

http://cedik.ca.uky.edu/ 

The data for this Profile were prepared by the Community and Economic Development  
Initiative of Kentucky (CEDIK) at the University of Kentucky. For questions on the data contained 

in this profile, contact James E. Allen IV, Research Director,   
at 859.257.7272 x253 or james.allen4@uky.edu.  

Special thanks to Simona Balazs, CEDIK Research Assistant, for her work on this profile. 

Of those employed in Allen County, 43% are in-commuters.  
Of employed Allen County residents, 65% are out-commuters. 

Out-Commuters (2010): 4,514 

In-Commuters (2010): 1,801 

In-Commuters: Individuals living outside Allen County who are employed inside Allen County.   
Out-Commuters: Individuals living in Allen County who are employed outside Allen County.  

People living and working 

 in the County (2010): 2,396 

Top 5 counties people 
commute from for work (2010) 

County Count 

Warren County, KY                                                                                    472 
Barren County, KY                                                                                    285 
Monroe County, KY                                                                                    155 
Macon County, TN                                                                                     127 
Sumner County, TN                                                                                    78 

Top 5 counties people 
commute to for work (2010) 

County Count 

Warren County, KY                                                                                    1,923 

Simpson County, KY                                                                                   452 

Barren County, KY                                                                                    279 

Jefferson County, KY                                                                                 238 

Sumner County, TN                                                                                    145 

*All data on this page are from CENSUS/OnTheMap  

In-Commuters by Average Annual Earnings (2005-2010) 

Out-Commuters by Average Annual Earnings (2005-2010) 

Average  
Annual Earnings 

Number of 
Employed 

 < $15,000  619 
 $15,000-$40,000  1,203 

 > $40,000  574 

In 2010, Allen County had fewer   
in-commuters than out-commuters.  

Since 2005, in-commuters had decreased by 9% 
and out-commuters increased by 1%. 



Kentucky County Workforce Profiles 
Adair County - Employment & Earnings 

Age  
group 

Total  
Employment 

Overall�Average��
Annual Earnings 

14-21 345 11,586 

22-34 1,114 25,017 

35-44 990 33,663 

45-54 1,014 32,202 

55-64 710 33,177 

>65 247 22,278 

Occupational Data for Major Kentucky Occupations (by 2 Digit SOC codes) 

Source: EMSI 2012 

Occupation  
Kentucky�
(2012)�

Lake�Cumberland��
Development��
District�(2012)�

Total�
(2012)�

10�yrs.�
Change��

5�yrs.�
Change�

Office & Admin. Support 280,743 10,374 845 21% 11% 
Sales & Related  172,198 5,838 423 18% 18% 

Food Preparation & Serving Related 164,270 5,215 348 14% 13% 
Production  163,167 8,676 359 16% 4% 

Transportation & Material Moving  154,479 6,167 368 0% -13% 
Healthcare Practitioners & Technical Occupations 113,924 4,273 325 -31% 9% 

Education, Training, & Library 104,956 4,730 540 3% 3% 
Management  79,378 2,321 186 5% 2% 

Installation, Maintenance, & Repair 78,644 2,814 163 3% -1% 
Construction & Extraction 68,356 2,004 198 -16% -30% 

  Adair County   

Distribution of Workforce by Education & Gender (2011) 

Education Gender Distribution out of 100 people 

Less than  
High School  

Male �������

Female �����

High School 
or equivalent 

Male ������������������

Female �������������������

Some college  
or Associate’s 

degree 

Male ��������������

Female ���������������������

Male ����������

Female ��������������

Bachelor’s 
degree or�

more�

Source: CENSUS/QWI 2011 

Knowledge Distribution of Workforce Skills (2012) 

Healthcare Support was the fastest growing 
occupation in Adair County with 47% growth 
from 2007-2012.  

Source: CENSUS/QWI 2011 

Economic development planning relies upon a good understanding of your county’s workforce.  
The information below describes Adair County’s current workforce. 

Employment &  
Average Annual Earnings by Age (2011) 

Source: CENSUS/QWI 2011 

Average Earnings by Education Level (2011) 

Source: EMSI 2012 
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http://cedik.ca.uky.edu/ 

The data for this Profile were prepared by the Community and Economic Development  
Initiative of Kentucky (CEDIK) at the University of Kentucky. For questions on the data contained 

in this profile, contact James E. Allen IV, Research Director,   
at 859.257.7272 x253 or james.allen4@uky.edu.  

Special thanks to Simona Balazs, CEDIK Research Assistant, for her work on this profile. 

Of those employed in Adair County, 43% are in-commuters.  
Of employed Adair County residents, 57% are out-commuters. 

Out-Commuters (2010): 3,443 

In-Commuters (2010): 1,913 

In-Commuters: Individuals living outside Adair County who are employed inside Adair County.   
Out-Commuters: Individuals living in Adair County who are employed outside Adair County.  

People living and working 

 in the County (2010): 2,569 

Top 5 counties people 
commute from for work (2010) 

County Count 

Russell County, KY                                                                                   256 
Taylor County, KY                                                                                    211 
Green County, KY                                                                                     134 
Barren County, KY                                                                                    115 
Jefferson County, KY                                                                                 66 

Top 5 counties people 
commute to for work (2010) 

County Count 

Taylor County, KY                                                                                    674 

Russell County, KY                                                                                   469 

Jefferson County, KY                                                                                 225 

Pulaski County, KY                                                                                   217 

Barren County, KY                                                                                    188 

*All data on this page are from CENSUS/OnTheMap  

In-Commuters by Average Annual Earnings (2005-2010) 

Out-Commuters by Average Annual Earnings (2005-2010) 

Average  
Annual Earnings 

Number of 
Employed 

 < $15,000  779 
 $15,000-$40,000  1,285 

 > $40,000  505 

In 2010, Adair County had fewer   
in-commuters than out-commuters.  

Since 2005, in-commuters had increased by 7% and 
out-commuters increased by 12%. 



Kentucky County Workforce Profiles 
Cumberland County - Employment & Earnings 

Age  
group 

Total  
Employment 

Overall�Average��
Annual Earnings 

14-21 131 9,470 

22-34 357 25,636 

35-44 345 34,629 

45-54 375 32,565 

55-64 251 34,041 

>65 68 23,301 

Occupational Data for Major Kentucky Occupations (by 2 Digit SOC codes) 

Source: EMSI 2012 

Occupation  
Kentucky�
(2012)�

Lake�Cumberland��
Development��
District�(2012)�

Total�
(2012)�

10�yrs.�
Change��

5�yrs.�
Change�

Office & Admin. Support 280,743 10,374 254 -14% -5% 
Sales & Related  172,198 5,838 132 -21% 5% 

Food Preparation & Serving Related 164,270 5,215 117 14% 6% 
Production  163,167 8,676 180 -36% -15% 

Transportation & Material Moving  154,479 6,167 95 -13% -18% 
Healthcare Practitioners & Technical Occupations 113,924 4,273 191 -1% 3% 

Education, Training, & Library 104,956 4,730 110 3% 3% 
Management  79,378 2,321 52 -21% -2% 

Installation, Maintenance, & Repair 78,644 2,814 53 -19% 2% 
Construction & Extraction 68,356 2,004 40 11% 100% 

  Cumberland County   

Distribution of Workforce by Education & Gender (2011) 

Education Gender Distribution out of 100 people 

Less than  
High School  

Male �������

Female �������

High School 
or equivalent 

Male ���������������

Female ����������������������

Some college  
or Associate’s 

degree 

Male ������������

Female ����������������������

Male ��������

Female ���������������

Bachelor’s 
degree or�

more�

Source: CENSUS/QWI 2011 

Knowledge Distribution of Workforce Skills (2012) 

Construction and Extraction was the fastest 
growing occupation in Cumberland County 
with 100% growth from 2007-2012.  

Source: CENSUS/QWI 2011 

Economic development planning relies upon a good understanding of your county’s workforce.  
The information below describes Cumberland County’s current workforce. 

Employment &  
Average Annual Earnings by Age (2011) 

Source: CENSUS/QWI 2011 

Average Earnings by Education Level (2011) 

Source: EMSI 2012 
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http://cedik.ca.uky.edu/ 

The data for this Profile were prepared by the Community and Economic Development  
Initiative of Kentucky (CEDIK) at the University of Kentucky. For questions on the data contained 

in this profile, contact James E. Allen IV, Research Director,   
at 859.257.7272 x253 or james.allen4@uky.edu.  

Special thanks to Simona Balazs, CEDIK Research Assistant, for her work on this profile. 

Of those employed in Cumberland County, 36% are in-commuters.  
Of employed Cumberland County residents, 58% are out-commuters. 

Out-Commuters (2010): 1,321 

In-Commuters (2010): 526 

In-Commuters: Individuals living outside Cumberland County who are employed inside Cumberland County.   
Out-Commuters: Individuals living in Cumberland County who are employed outside Cumberland County.  

People living and working 

 in the County (2010): 945 

Top 5 counties people 
commute from for work (2010) 

County Count 

Clinton County, KY                                                                                   70 
Metcalfe County, KY                                                                                  51 
Adair County, KY                                                                                     43 
Monroe County, KY                                                                                    36 
Barren County, KY                                                                                    27 

Top 5 counties people 
commute to for work (2010) 

County Count 

Clinton County, KY                                                                                   314 

Jefferson County, KY                                                                                 99 

Barren County, KY                                                                                    94 

Fayette County, KY                                                                                   73 

Wayne County, KY                                                                                     69 

*All data on this page are from CENSUS/OnTheMap  

In-Commuters by Average Annual Earnings (2005-2010) 

Out-Commuters by Average Annual Earnings (2005-2010) 

Average  
Annual Earnings 

Number of 
Employed 

 < $15,000  304 
 $15,000-$40,000  486 

 > $40,000  155 

In 2010, Cumberland County had fewer   
in-commuters than out-commuters.  

Since 2005, in-commuters stayed the same and  
out-commuters increased by 8%. 



Kentucky County Workforce Profiles 
Russell County - Employment & Earnings 

Age  
group 

Total  
Employment 

Overall�Average��
Annual Earnings 

14-21 481 13,810 

22-34 1,469 27,765 

35-44 1,317 38,736 

45-54 1,358 38,958 

55-64 893 37,467 

>65 265 24,375 

Occupational Data for Major Kentucky Occupations (by 2 Digit SOC codes) 

Source: EMSI 2012 

Occupation  
Kentucky�
(2012)�

Lake�Cumberland��
Development��
District�(2012)� Total� 10�yrs.� 5�yrs.�

Office & Admin. Support 280,743 10,374 843 -7% -1% 
Sales & Related  172,198 5,838 548 -4% -5% 

Food Preparation & Serving Related 164,270 5,215 479 2% -10% 
Production  163,167 8,676 1,351 8% 2% 

Transportation & Material Moving  154,479 6,167 395 11% -2% 
Healthcare Practitioners & Technical Occupations 113,924 4,273 384 89% 28% 

Education, Training, & Library 104,956 4,730 349 -9% -9% 
Management  79,378 2,321 234 8% 0% 

Installation, Maintenance, & Repair 78,644 2,814 307 29% 11% 
Construction & Extraction 68,356 2,004 360 67% 28% 

  Russell County   

Distribution of Workforce by Education & Gender (2011) 

Education Gender Distribution out of 100 people 

Less than  
High School  

Male ��������

Female �����

High School 
or equivalent 

Male ���������������������

Female ������������������

Some college  
or Associate’s 

degree 

Male ����������������

Female �������������������

Male ����������

Female ������������

Bachelor’s 
degree or�

more�

Source: CENSUS/QWI 2011 

Knowledge Distribution of Workforce Skills (2012) 

Life, Physical, and Social Science was the   
fastest growing occupation in Russell County 
with 30% growth from 2007-2012.  

Source: CENSUS/QWI 2011 

Economic development planning relies upon a good understanding of your county’s workforce.  
The information below describes Russell County’s current workforce. 

Employment &  
Average Annual Earnings by Age (2011) 

Source: CENSUS/QWI 2011 

Average Earnings by Education Level (2011) 

Source: EMSI 2012 
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http://cedik.ca.uky.edu/ 

The data for this Profile were prepared by the Community and Economic Development  
Initiative of Kentucky (CEDIK) at the University of Kentucky. For questions on the data contained 

in this profile, contact James E. Allen IV, Research Director,   
at 859.257.7272 x253 or james.allen4@uky.edu.  

Special thanks to Simona Balazs, CEDIK Research Assistant, for her work on this profile. 

Of those employed in Russell County, 45% are in-commuters.  
Of employed Russell County residents, 45% are out-commuters. 

Out-Commuters (2010): 2,647 

In-Commuters (2010): 2,656 

In-Commuters: Individuals living outside Russell County who are employed inside Russell County.   
Out-Commuters: Individuals living in Russell County who are employed outside Russell County.  

People living and working 

 in the County (2010): 3,238 

Top 5 counties people 
commute from for work (2010) 

County Count 

Adair County, KY                                                                                     469 
Pulaski County, KY                                                                                   253 
Casey County, KY                                                                                     232 
Warren County, KY                                                                                    207 
Taylor County, KY                                                                                    86 

Top 5 counties people 
commute to for work (2010) 

County Count 

Pulaski County, KY                                                                                   471 

Adair County, KY                                                                                     256 

Jefferson County, KY                                                                                 200 

Casey County, KY                                                                                     187 

Fayette County, KY                                                                                   168 

*All data on this page are from CENSUS/OnTheMap  

In-Commuters by Average Annual Earnings (2005-2010) 

Out-Commuters by Average Annual Earnings (2005-2010) 

Average  
Annual Earnings 

Number of 
Employed 

 < $15,000  910 
 $15,000-$40,000  1,630 

 > $40,000  698 

In 2010, Russell County had slightly more   
in-commuters than out-commuters.  

Since 2005, in-commuters had increased by 73% 
and out-commuters increased by 15%. 



Kentucky County Workforce Profiles 
Insights for Data Interpretation 

Prepared by: Simona Balazs, CEDIK Research Assistant 
CEDIK’s Workforce Profile is comprised of four sections. The first 
page contains “Occupational Data,” “Knowledge Distribution,” and 
“Workforce Demographics” while the second page describes 
“Commuting Patterns.” In an effort to provide as much data as 
possible on two pages, precise definitions of some measures were 
not included. Thus, questions may arise including: What does this 
number represent exactly? How can I interpret this? This short 
overview provides additional clarification to the meaning of the 
selected measures in the profile. 

1. Occupational Data 
The table in this section provides 2012 employment numbers for 
the top ten occupations in the state of Kentucky, ranked from the 
highest to smallest. For example, Office and Administrative 
Support occupations are the most common, providing over 
280,000 jobs in the state. Employment within these occupations is 
also reported at the regional Area Development District and 
county level. In addition to 2012 employment numbers, a percent 
change in employment is also provided at the county level for both 
a 10-year time period (2002-2012) and a 5-year period (2007-
2012). If the percent change is positive, then county employment 
has increased for this occupation within the given time period. 
Conversely, if the percent change is negative, then county 
employment has declined. Both the minor and major recessions 
that started in 2002 and 2007, respectively, may also have impacted 
employment in these areas. Data for this table were acquired from 
Economic Modeling Specialists Inc. (EMSI). The occupations are 
classified based on the Standard Occupational Classification (SOC) 
system and are reported at the two-digit level. 

2. Knowledge Distribution 
Data representing the county’s knowledge distribution are 
presented as a pie-chart on the first page of the profile. At its most 
basic level, the knowledge distribution is reported into six 
categories: Manufacturing, Healthcare, Science, Technical, Liberal 
Arts, and Business knowledge. Each slice of the pie chart reflects 
the corresponding percentage for those 6 categories based on the 
occupations that are currently present in your county. The 
premise for the knowledge distribution is that every occupation 
requires a certain mix of skills that are determined by worker 
experience, job requirements, and work attributes. To calculate 
the knowledge distribution, each occupation is “assigned” to a 
certain skill set. Because the knowledge distribution only considers 
2012 employed occupations, the pie chart reflects the knowledge 
distribution of the 2012 workforce and not the training or 
experience of its potential workforce. Therefore, if a large 
manufacturing plant closed in your county last year, this will be 
reflected in a smaller manufacturing knowledge distribution, though 
a large manufacturing knowledge base may still remain in your 
county. 

CEDIK also retrieved these data from EMSI, though it originates 
from O*Net, the Occupational Information Network developed 
with the sponsorship of the U.S. Department of Labor/Employment 

and Training Administration. O*Net is a free online occupational 
database that is updated on an annual basis. For more information 
on the collecting methodology and types of data please visit O*Net 
at http://www.onetcenter.org/dataCollection.html.  

3. Workforce Demographics 
Two tables and a graph provide demographic information about 
the people employed in your county. These workforce 
demographic data are collected from the U.S. Census Bureau’s 
Quarterly Workforce Indicators (QWI). QWI is an application of 
the Census’s Longitudinal Employer-Household dynamics and is 
reported in several ways. For this profile, county-level data are 
organized by education level, gender, and age groups. Employment 
numbers are defined based on the receipt of wages. Because the 
wages are not reported as full-time, part-time, long-term or 
temporary, people working for more than one employer in a 
quarter can be counted twice. Further, because employment is 
recounted quarterly, someone employed all year with one 
employer will be counted four times. For this reason, CEDIK 
reports in the tables the average total employment for the four 
quarters of 2011.   

The first table is the percent distribution of workforce by 
education and gender, and it contains exactly 100 human figures 
among its 8 categories. Each human figure represents one percent 
of the workforce. Thus, for example, if there are 6 human figures 
in the first category, then 6% of your workforce is made up of 
males who have not attained a high school degree. Alternatively, 
the information in the table can be read as “Out of 100 people in 
the county workforce, 6 are male with less than a high school 
degree.”  

The second table in the lower left corner contains employment 
and average annual earnings (all in U.S. dollars) for the workforce, 
divided by age groups. As previously stated, it is not clear whether 
these annual earnings represent part- or full-time employment, 
though this may explain the significantly lower wages among age 
groups 14-21 years and >65 years, both of which are more likely 
to work part-time. Additionally, while this second table is divided 
by six age groups, QWI data are divided into eight groupings. For 
those age groups where the data were aggregated (specifically, age 
groups 14-21 and 22-34), the average annual earnings were 
weighted based on percent employment distribution in that 
aggregated group. For example, average annual earnings for the 14-
21 age group is in fact an average of average annual earnings for 
two groups (i.e., 14-18 years old and for 19-21 years old), but 
properly adjusted since the latter group makes up a larger 
percentage of the workforce.  

Finally, the bar graph in the lower right corner presents the 
average annual earnings by education level and gender. The eight 
bars in the figure represent county-level annual earnings. Blue bars 
represent male earnings and orange bars represent female 
earnings, each subdivided among four different education levels. 
Additionally, the two lines represent the overall average annual 

Kentucky County Workforce Profiles online: www.cedik.ca.uky.edu/data_profiles/workforce 

July 2013 



www.ca.uky.edu/CEDIK 

earnings for the state of Kentucky, but split by gender (not 
education); male and female are shown as a green and yellow line, 
respectively. While the figure differs for every county, each bar 
chart reveals a clear income gap between men and women within 
each education level and also at the state level. The figure also 
allows for comparison between county earnings and the state 
average. For example, if the blue bar for the education level of 
“Bachelor’s or more” exceeds the green horizontal line for state 
average earnings for male, then the county’s male workers a four-
year college degree earn more on average than the typical male 
employee in Kentucky. Conversely, if the blue bar for “Less than 
High School” is less than the green horizontal line, this indicates 
that men without a high school degree earn less on average than 
the typical Kentucky male. The same logic applies to the orange 
bars and yellow line representing female earnings. 

4. Commuting patterns 
The second page of the workforce profile describes commuting 
patterns of workers in and out of county. Visually, the page is 
divided into three spaces. The top table and graph pertain to 
information about people living outside of your county but who 
are employed inside, who we refer to as in-commuters. Inside the 
“bucket” in the middle of the page, information is presented for 
those who both reside and work in your county. Finally, the 
bottom of the page mirrors the information provided on the top 
of the page, but for out-commuters—those people that reside in 
your county but work outside of it. The image of the “leaky 
bucket” easily illustrates the “flow” of commuters in and out of 
your county. If your county has more in-commuters than out-
commuters, then it fills the bucket more than it leaks, which is 
called a positive net job flow. Conversely, if your county has fewer 
in-commuters than out-commuters, then it leaks more than it is 
being filled: a negative net job flow.  

For any county, how many people in-commute and out-commute 
affects the county’s economy. In both cases, it is likely that 
commuters will spend part of their earnings in their county of 
work and some in their county of residence. In-commuters may 
shop and dine in your county (especially on lunch break), but they 
would likely spend more locally if they resided in your county too. 
Similarly, out-commuters may pay property tax in your county, but 
ideally, you’d like them to work in your county where they would 
spend less money on transportation and more on local businesses. 
Since ideal commuting patterns are unique for each county and 
region, we also provide the top five counties of origin for in-
commuters and top five counties of destination for out-commuters 
by 2010 employment. With this information, you can explore how 
your county can best capture the business of your commuters.  

Another important aspect of commuting patterns relates to the 
question: who are your in-commuters and out-commuters? Does 
your county import or export highly paid workers, who are often 
highly educated and/or experienced? To answer this, study the two 
graphs on the second page that provide information about in-

commuters and out-commuters, respectively, over time (2005-
2010) and grouped by average annual earnings into three 
categories. Within the two graphs, the three income categories 
are:  people with annual earnings of less than $15,000, between 
$15,000-$40,000, and more than $40,000. Examine the top graph 
for in-commuters. If the number of people that commute into the 
county for work is higher for the >$40,000 average annual 
earnings category, then it is likely that your county attracts more 
highly skilled people to work in your county. This is good, but also 
begs the question: why aren’t these highly skilled individuals living 
in your county? On the other hand, in the bottom graph of out-
commuters, if the number of people with average annual earnings 
>$40,000 is greater than the other two categories, then your 
county is losing/exporting highly trained workers. Combining this 
information with the top five counties of origin/destination may 
help you to understand who are the in-commuters and out-
commuters in your county. 

The data for this section are provided by the U.S. Census Bureau’s 
OnTheMap, a mapping application that generates information 
about where people work and where they live for the year 2010. 
More information about commuting patterns can be found at 
http://onthemap.ces.census.gov/. 

Conclusion 
Information on the top Kentucky occupations, workforce 
demographics, and commuting patterns in your county raises 
several important policy-related questions. What type of workers 
does your county want to retain from the local workforce and/or 
attract from outside counties? What types of occupations are 
provided in your county and what are the ones that the county 
would like to have but are underrepresented? Does the local 
workforce appear to be skilled for desired economic growth? How 
does the commuting patterns of your county affect the county’s 
economy and can commuters be used a source of potential 
growth? While the data in this profile can start to answer these 
questions, they can only truly be answered in the local context.  

If your community is interested in addressing these issues, please 
contact CEDIK to see what community and economic 
development resources we may be able to offer you. 
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Kentucky County Workforce Profile Insights, continued 

If you have further questions regarding the data in this profile, please 
contact CEDIK Research Director James Allen at (859) 257-7272 x253. 
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